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What is Placer Mobile Mapping?
A geofence boundary is placed around a 
POI where anonymized movement data 
will be collected from mobile consumers, 
anonymized, and aggregated.

This tool allows Alabama Power to 
analyze consumer behavior and 
demographics using maps, data tables, 
and travel routes without violating privacy.



Total Weekly and Monthly Mall Visitors
January 2020 - October 2022
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Day of Week and Time of Day 
Visit Trends

11.3% 11.5%10.8%

18.1%

11.5%
13.7%

23.0%



Home Location of Regular Visitors to Gadsden Mall

Distance to 
Home

% of Visits

0 – 0.3 Miles 0.14%

0.3 – 0.5 Miles 0.41%

0.5 – 0.7 Miles 0.44%

0.7 – 1 Miles 1.24%

1 – 2 Miles 5.08%

2 – 3 Miles 7.23%

3 – 5 Miles 15.57%

5 – 7 Miles 10.33%

7 – 10 Miles 12.02%

10 – 30 Miles 31.49%

30 – 50 Miles 7.01%

50 – 100 Miles 3.73%

100 – 250 Miles 2.10%

250+ Miles 3.19%



Home Location of Regular Visitors to Gadsden Mall | 2+ Visits



Customer Trade Area Demographics
Within 50 Miles Nationwide Benchmark (Census 2019 ACS)



Top Prior and Post Locations of Visitors



Top Prior and Post Locations of Visitors


