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MOBILE MAPPING: THE GADSDEN MALL

Geofence Boundary Around The Gadsden Mall (Gadsden, AL)

How Does Mobile Mapping Work?

Alabama Power subscribes to a mobile mapping software service that enables the 

mapping of geolocation data for over 900 million customers that utilize 250+ 

participating smartphone applications. 

The mobile mapping process works by setting a “geofence” around a business and/or 

point-of-interest and then monitoring customers that enter/exit the area during a 

specified period of time (typically a month or year). Data is then mapped using pins 

or a “heat map” to indicate the estimated daytime and/or nighttime location of a 

participating customer’s device. 
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NIGHTTIME LOCATION: GADSDEN MALL VISITORS
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DEMOGRAPHICS: GADSDEN MALL TRADE AREA

Demographics Summary: Gadsden Mall Trade Area



AVERAGE DAILY TRAFFIC COUNTS: ALDOT

Source: Alabama Department of Transportation; Alabama Traffic Data
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